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Story Maps are simple 
web apps that combine 
interactive maps, 
multimedia content, 
and user experiences 
to tell stories about the 
world.

What are 
Story Maps?



Most Story Maps are 
hosted by Esri in the cloud. 
(But you can opt to host 
them yourself.)
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Story Maps incorporate 
builder functions that enable 
you to build a sophisticated 
story with no GIS or web 
development skills.
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Story Maps work equally well on PCs, 
tablets, and smartphones.
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Story Maps are open source. You’re free 
to download and customize them.
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Story Maps include an array of apps that provide 
different ways of telling a story with maps.
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Story Maps

Sequential 
narratives

Comparing 
two maps

Comparing 
several maps

Scrolling through maps 
and multimedia

Presenting a series of 
points of interest

Enabling a “crowd” to 
participate in a story

What are 
Story Maps?



Story Maps

Journal 

Swipe/Spyglass

Series
Journal

Shortlist

Crowdsource

What are 
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What Apps for What Kind of Story?2



Link

https://story.maps.arcgis.com/apps/MapSeries/index.html?appid=002942ca5b6a425f9fad8ed99544123f


Case Study: SLRN3
Alison Davis-Holland and Katherine Alteneder
Self-Represented Litigation Network



Self-Represented Litigation Network

• Mission: 

- To connect innovative lawyers, judges, court staff, legal technologist, 
librarians and allied professionals who believe that everyone deserves 
access to justice.

- Advance innovations in access to justice.

• Challenge: 

- 3 out of 5 people in civil cases go to court without a lawyer

- How to meet the need and do the most with available resources

• Solution/Need: 

- To create a way to quickly gather information on the communities they 
serve, so they can tailor to the needs and networks of each of their 
community.



Using Story Maps to Provide Access to Justice

http://www.srln.org/whom-do-we-serve

County-level 

data:

Population density

Age

Education

Rentals

Vehicle access

Military

Veterans

Race

Foreign born

Language

Poverty

Internet access



For more information about GIS for Justice

Katherine Alteneder

Executive Director

katherine@srln.org

Join our Google Group list for justice sector 
professionals working together to foster 
innovation in using GIS, mapping technology, 
and data for improving access to justice.

www.srln.org/GISforJustice

Alison Davis-Holland

GIS/Data Manager

alison@srln.org



13 Ways to Improve Your Story Map4



What makes for a good story map?

• Connects with your audience, brings viewers into the story

• Creates interest, emotion

• Uses great maps and media

• Story map supports the story

• Is optimized, performs well

• Tells a story simply

You’ll know one when you see one…  and experience it!

What makes a 
good story?



Make Sure It Works!
Use My Stories to check the health of your Story Map

• Make sure your story is 
shared publicly

• Fix any issues with 
maps, photos, etc. 
within your story 
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Brand It
Use your logo; customize the text

• Go to Settings > Header

• Add URL so that clicking 
on logo goes to your 
website

• Optionally, change the 
header text (keep it 
short) and link, too
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Make It Sell Itself
Avoid dull, “label” titles

• Make your titles 
and subtitles, 
active, engaging, 
concise
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Start With a Splash
Images are usually better as openers than maps

• Make your titles 
and subtitles, 
active, engaging, 
concise
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Configure Your Popups
The Achilles heel of many story maps!

• By default, popups 
contain all data 
fields

• It’s not hard to 
customize them

• And even to add 
info-graphics

• Choose “Configure 
Pop-up” in map 
viewer controls
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Tweak your Legends
…or do without them if you can

• Don’t use a legend 
if you don’t need it

• Remove 
unnecessary layers 
from legend

• Sometimes we 
create custom 
legends that we 
include as images 
in Story Maps
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Manage Your Image Sizes
Too big? Loads slowly. Too small? Looks bad.

• Main stage image 
max 2,000 pixels

• Map Tours: 1000, 
200 pixels

1,000 pixels wide

200 X 133

• Use

It automatically 
loads appropriate 
image sizes
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Manage Your Image Sizes
Too big? Loads slowly. Too small? Looks bad.

• Most apps now 
have DIRECT 
IMAGE UPLOAD

• No fuss

• Image sizes are 
auto-optimized

• Images are 
attached to your 
story
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Define Your Location
Not everyone will know your context

• Which 
Woodstock?

• Illinois, Georgia, 
New York, 
Vermont, Virginia, 
Ontario…?
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Link Out Sparingly
Don’t distract users from the story you’re telling

• Best to keep your 
audience inside 
your story…at 
least at first

• Here: Three 
hyperlinks on the 
opening page

9



Consider Screen Sizes and Embeds
Test your story at various screen sizes; plan embeds1

• What works on 
one size may not 
look so great on 
another
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Consider Screen Sizes and Embeds
Test your story at various screen sizes; plan embeds0

• Embedding can 
lead to bad results

• You can use My 
Stories to preview 
embeds

• If you embed, add 
a link to full-
screen view
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Make a Thumbnail
And do the boring metadata stuff1

• Which item would 
you choose?

• Item title should 
match story title

• Concise, 
descriptive 
summary text

• Tags (keywords), 
including “Story 
Map”
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Create a Little World
Consistent style makes your story more effective1

• Try to match color 
palettes between 
map and app

• Create a mood 
that’s appropriate 
to your story

• A dark look can be 
dramatic—or too 
gloomy!
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Go the Extra Step
Customizing your story can really make it sing

• Create custom 
headers…

1

• Embed an index 
map…

• …and much more 
on Story Maps 
Developers’ 
Corner
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Seven Reasons Story Maps Matter5



Liberate Your Data

Too much data is 
imprisoned within 
the organizations 
that own it

1



Liberate Your Data

It will do more, and 
better, if it’s available 
to all

• Part of the process 
is making your data 
a “good citizen”

1



Expand the GIS Spectrum

It’s more than just analysis

Analysis

Planning

Decision 

Support

Situation 

Awareness

Emergency 

Response

Cartography

Visualization

Communication

Storytelling
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Share Your Work

If you’re a GIS 
professional… 
show what 
you’ve done
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Spread the Word

Story maps can 
show people 
how special 
your place is
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Rally People to Your Cause

Recruit, convince, 
inspire
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Express Yourself!

Story maps are a 
creative medium 
whose potential 
has barely been 
tapped
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You’re telling a lot of stories!
Growth of the Story Map community

2017 (Feb)

138,000

Currently 138,000 public story 
maps hosted on ArcGIS Online

2014

12,000

2013

1,200

2015

50,000

2012

120
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Telling the Story of the Earth

In aggregate 
we can make 
a difference
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Thank You!
Questions?



Please Take Our Survey on the Esri Events App!

Select the session 

you attended

Scroll down to find 

the survey

Complete Answers

and Select “Submit”

Download the Esri Events 

app and find your event



Print Your Certificate of Attendance

Print stations located in the 140 Concourse

Monday

12:30 PM – 6:30 PM

GIS Solutions Expo, 

Hall B

5:15 PM– 6:30 PM

Expo Social, 

Hall B

Tuesday

10:45 AM– 5:15 PM

GIS Solutions Expo, 

Hall B

6:30 PM– 9:30 PM

Networking Reception, 

Smithsonian National Air 

and Space Museum




