Monitoring and Policing Crowdsourced Data

Goals of the workshop:

= Present the experience of the Esri Technical Marketing group in filtering, monitoring, and
policing crowdsourced data.
= Explore common problems inherent to gathering geospatial data from the public

= Explore possible solutions to the above problems

Major topics covered:

= Accessing Social Media APIs
= Technology and methods for capturing User-Generated content
= Client side data filtering

= Back-end data verification



