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Our mission
The Trust for Public Land creates parks and protects land for people, 
ensuring healthy, livable communities for generations to come.

What we do
The Trust for Public Land works to protect the places people care about 
and to create close-to-home parks.



How we work
• Cutting-edge 

research and 
mapping to create 
parks, protect open 
space, and deliver 
community-driven 
conservation plans.

• Land transactions 
that create parks 
and protect land.

• We’ve worked for 
more than 40 
years, protecting 
more than 3.3 
million acres of 
land for people.

• Campaigns to raise 
public funding for 
land conservation 
and parks. We’ve 
helped create $68 
billion in voter 
approved funding 
for parks, land 
conservation, and 
restoration.

• Creating parks 
and playgrounds 
through 
community-based 
design.



Where we work
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Presentation agenda

Context: Why this story map was 
created and how it’s being used

Process: How we created the story 
map

Documentation: How we 
documented the story map structure 
and customizations

Conclusions: Successes, challenges, 
recommendations
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Context: Why this story map was created

• Project: Climate-Smart Cities™ Boston
– Connect. Cool. Absorb. Protect. The Trust for Public Land in 

partnership with the City of Boston, Greenovate, and Boston 
Harbor Now is preparing Boston for the many impacts of a 
changing climate.

• Aim of story map:

GIS 
Analysis

Stories 
from the 

community

Story map



Context: How it is being used



Process: How we created the story map

Planning

• Brainstorming on needs/audience/use
• Work with Marketing to develop story 

Development

• Story boarding/mock-ups
• Local staff collect stories/photos
• Develop/configure applications

Testing/updates

• Internal testing
• Final polishing/updates



Structure/Documentation: How we documented 
the story map (structure and customizations)



Successes
-Deployed story map using new Cascade 
template
-Incorporated stories from the community
-Incorporated custom branding and functionality

Conclusions: Successes, Challenges, Recommendations

Challenges
-Shaping the message of the story map
-Including many stories without creating a long 
story map
-Limitations of the beta Cascade story map

Recommendations 
-Keep storyboard/mock-ups to a minimum; create live drafts when 
possible.
-Discuss photo attribution information early in process



Questions? Contact Lindsay Withers (lindsay.withers@tpl.org)

Thank you!
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