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Ask Questions




Build a platform... for everyone
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Keep it simple

The Walgreens Flu Index is a weekly report designed to provide state- and market-specific information regarding flu activity, and

w gm ranking of those experiencing the highest incidences of influenza across the country. With the ability to generate hyper-local data
| N D E X \ that's as specific as a single zip code, the Index aims to drive consumer awareness and prevention within communities, while also
serving as a valuable resource for health departments, media and others at the local level.
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